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The Base Aesthetic displays our 
product in its truest form without 
distraction. Here, we are presented 
with a naked product – sitting on 
white, black, or another flat colour
available in our palette suite. 

However, do not let the concept of 
simplicity downplay its importance.

How we lean on the design of the 
product ID, its angles, light, and 
shadow will dictate just how 
impressionable our product is.

While the ‘Aspirational Aesthetic’ leans on 
more modern/dreamlike environments, the 
“Lifestyle Aesthetic” focuses on more relatable, 
family settings.  

The most notable difference will be that these 
environments should include people in real 
world situations around our product.  

Thoughtfully cast models should represent our 
consumer base and be naturally utilized in 
ways that tell an emotive story through how 
they sit, stand, or interact with the product 
together.

The Aspirational Aesthetic incorporates 
modern art, contemporary furnishings, 
and dreamy colour palettes to hero our 
higher end products in an aspirational 
light.  

The chic décor and ambiance of the 
surrounding environment serves as a way 
to heighten the thoughtful industrial design 
choices that help make up our products’ 
character.  

This aesthetic heightens the perceived 
value of our most celebrated products.

Product Photography

We are our products.  Therefore, the art of introducing our products to the world is crucial to how consumers will perceive our brand.   We 
should always aim to present our products in the most flattering light, and there are three go-to aesthetics we practice to do so. 
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